E-PR - Electronic PR

On-line communications

Feedback is better due to internet

But beware of info overload - 8 billion websites

Drive-by Journalism

Building up a story, bit by bit

Make sure you have all relevant packs

333 million people on the web

By 2005, 500 million on the net.

Internet lets you select what you are interested in 24 hour broadcast and it's up to date.

80% business journalists use net.  Go for lowest common denominator, usually have poor technology.  Send basic stuff.

4 main principles:

Richness - make it relevant.  Create continual good content.

Reach - cut through clutter.

Constituency - audience / public.  Highly accessible.

Empathy - build trust up, build relationships

All interconnected.

Always do it right the first time. Keep content relevant.

Measurement, evaluation

Major crisis management tool, best may.  Dark sites can be prepared in advance and then launched within 1 hour to deal with a certain situation.

EPR sending out messages to a target audience.

