Year 1 PR techniques - 31st March 2003

Rest of Term

Mar 31
Video show & Publications

Apr 14
Electronic PR

Apr 28
More on PR planning & Grunig

May 12
Mock Exam

May 19
Case Studies 

May 26
Revision

Mock Exam 12 May - Revision

· What is PR

· Definitions

· Press officer

· Event management

· Films & video

· Tools of PR

· Publications

· Electronic PR

VIDEO PLAY

What kind of publications will you be responsible for in PR?

· Newsletters / house journals

· Brochures

· Calendars and diaries

· Posters / wall charts

· Annual reports

· Sponsored books

· Special reports - reprinted articles

Newsletters / house journals
A non-profit making periodical published by an organisation to maintain contact with its employees or with customers, opinion formers, intermediaries to business, community etc.

Characteristics are it can be Internal / external, format is Magazine / newsprint style, published at regular intervals (not like brochure), professional approach needed as always and the 3 rs - it must be respected, readable, regular.

It is another communication tool.  Another way of communicating with publics.

Considerations for Newsletters

· Purpose & Readership

· Frequency & Quantity

· Title

· Printing Process

· Style & Format

· Editor

· Distribution

· Budget 

· Email

· Feedback

· Photography

Annual Report

· Shareholders main source of info (plc, semi-state, state companies must publish)

· Other publics: employees, financial analysts, journalists - wider readership than shareholders

· Medium for publicity (can stimulate media interest and exposure)

· Transparency / Accountability (much care is taken in production of annual report)

· Money spent on report is increasing…..

· Preparation time - extends over months (team involved in putting together annual report might have 8 month lead time)

· Average shareholder spends 1 minute reading!!

· Objective? To explain last year's performance and look at this/next year's outlook.

· Presentation - Text / Visuals (text most important, visuals are there to enhance the info)

· Overviews - statements / theme (produce a theme and carry through in statements to show a positive outlook for the year).

· Deadlines - work to deadline.  Strictly against the law not to publish on time.

· Additional documentation - official notice of the AGM, agenda, proxy vote.

· Needs careful planning - clarity, impact, information.  Know your reader.

· Video Annual Report - used in support of the printed form / used at AGM

Brochures

· Company history

· Information leaflet 

· Prospectus

· Explanation of activity

· Credit for achievement

· Corporate message style

· Full brief

· Telling & selling

Always think purpose, message, identified audience, budget, shelf life, alternative uses.

