Financial PR

· Typically comes up as Role of financial PR practitioner in exams.

· Read Jefkins, Gunning (5 star read and excellent for all revision)

What you need for Question

Address the quote given.  Typically the Q encourages you to look at the role of financial PR and the breadth of influences upon it.  You need to explain background necessary to work in financial PR, different publics, their information needs, rules under which practitioner operates.  Also flesh out other influences on financial PR such as corporate identity, rumour, profit margins, environmental record etc.  Name key financial PR people in Ireland such as Murray Consultants, Gallagher & Kelly, Edelman, FHS…  Reference the case studies.  Know all the tools in Financial PR.

Yellow Book

10 sections to it.

We are interested in Section 2 - requirements re publicity; Section 5 - ongoing obligations that a company must satisfy, in relation to public announcements and annual and half-yearly reports; Section 6 - rules re takeover and mergers.

Consequence of getting it wrong

· Stock exchange monitors market activity closely

· Penalties are severe for breaches

· Could amount to criminal offence

· Promoters and directors of company making untrue statements in a prospectus will be sued

· Prison or fine will result if convicted

· Controversial Guinness t/over of Distillers, the Panel on Takeovers and Mergers directed Guinness to pay compensation to Distillers' shareholders when it found that Guinness had contravened several requirements.

Role of financial PR is primarily one of communications.

· Overall objective is to retain and attract new shareholders

· Constant flow of info to shareholders is key

· Private shareholders, corporations and institutions who invest constantly monitor news re their investment

· Shareholders very responsive to rumour "Herd mentality"

· Dot.com lessons re Herd overvaluing companies based on future potential

· Then everyone got scared!

Role is still evolving as E-PR accelerates, shareholder profiles change, institutional investors become more vocal and media more aggressive.  Trust between company and publics always highest on your agenda.  Management team and YOU are under close scrutiny.

Financial publics

· Investors - all shapes and sizes.  Private and institutional (Irish Life, AIB, B of Ireland etc).

· Institutions broken down into pension funds, insurance cos, investment trusts, unit trusts, venture capitalists.  Big power base in Ireland.

· Financial journalists

· Analysts

Investor profile changed radically over last 20 years.

National Investor Relations Institute (NIRI) US describes investor relations as:

"A corporate, strategic, marketing activity combining the disciplines of communication and finance, and providing present and potential investors with an accurate portrayal of a company's performance and prospects.  Conducted effectively, investor relations can have a positive effect on a company's total value relative to that of the overall market and a company's cost of capital".

Remember in the market : performance + perception = value

Working arrangement

Working tight with financial director & company advisors

Sensitive information - therefore should not hold shares yourself in that company 

Some companies encourage holdings but YOU must be upfront

Remember Ethics & your professional code

Tools

Include all the usual tools and - 

· AGM

· Annual reports

· Media and analyst briefings

